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Abstract

The COVID-19 pandemic has not only hurt the economy but also had a positive impact on the development of
student mindset to aclive entrepreneurial intentions. This condition will lead to reduced unemployment. However,
even though entrepreneurial intentions have been bormn among students, the role of lecturers, universities, and
govermnment is very crucial to support the implementation of student entrepreneurship fo be successful now and in
the future. This study aims to investigate how entrepreneurship education and peer groups determine students’
entrepreneurial intentions and examine the emerging role of entrepreneurial mindsets in supporting this relationship.
To gain a better understanding of the relationship between variables, a quantitative method based on Structural
Equation Modelling (SEM) and variance Partial Least Square (PLS) was used. An online questionnaire was used to
recruit participants from several undergraduate students in Semarang City and Yogyakarta, Indonesia. The findings
show that entrepreneurship education and peer groups have a positive and significant effect on both entrepreneurial
mindset and students’ entrepreneurial intention. This study also reveals that there is a significant positive correlation
between entrepreneurial mindset and students’ entrepreneurial intention. Finally, the findings of this study indicate
that the students’ entrepreneurial mindset has significantly succeeded in mediating the relationship between

entrepreneurship education and peer groups and students’ entrepreneurial intentions.

Keywords: Entrepreneurship education, Entrepreneurial, intention, Entrepreneurial mindset, Peer groups, Student

Introduction

For more than a year, Indonesia has been hit by the
COVID-19 pandemic. This condition has changed almost all
human activities, including teaching and leaming at universities
[1] [2] [3]. Since mid-March 2020 learning activities have been
carried out online (online learning) to prevent the spread of the
Covid-19 virus. This is based on the opinion of health experts
around the world after they researched how to break the Covid-
19 chain [4]. This online learning makes students free time that
they can use for various things, one of which is
entrepreneurship. Over the last decade, scholars have paid
close attenfon to the topic of entrepreneurship [5].
Entrepreneurship has emerged as a critical issue in both
developed and developing countries as a means of improving
the nation's economic well-being [6]. Entrepreneurship also
stimulates a country’s economic growth [7] [8] [9]. It implies
that increasing a country's entrepreneurial population will result
in increased societal welfare and poverty reduction [10] [11].
Indeed, the Covid-19 pandemic has caused many losses to the
economy, especially trade [12]. This of course has a major
impact on the depletion of employment opportunities [13], the

number of layoffs in several companies, reduced import and
export activilies, and the impact of inflation [14]. Along with the
increase in population in Indonesia and the increasing age
ready to work, employment opportunities are very minimal.
This adds to the unemployment rate in Indonesia. Around 5.18
percent of unemployment in Indenesia comes from universities
[15]. One way to reduce unemployment is entrepreneurship
[16] [14]. Entrepreneurs are people who can start new
businesses and who are usually directly confronted with risks
and can recognize them to succeed [17] [18] [19] [20] [21] [22].
This means that entrepreneurship education materials taught
by lecturers on campus are quite important to support flexibility
in entrepreneurship for students during the pandemic. The
objective of entrepreneurship education is to impart knowledge
and skills to students on how fo effectively manage and
operate their own enterprises. The cultivation of
entrepreneurial characteristics and conduct, such as originality
and autonomy in thought, fostering a culture of leamning,
embracing risk-taking, assuming accountability, and valuing
diversity, is also a crucial aspect [23]. However,
entrepreneurship education has not formed a student’s mindset
for entrepreneurship [15]. Whereas the role of students is an
important asset of a country to turn an idea info a real action.
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As a resull, the Indonesian government has enhanced
entrepreneurship education across the board. Several higher
education programs have been implemented to promote
entrepreneurial aspirations among students. Among these are
the Indonesian Student Business Competiton and the
Integrated Work Learning Program [24] [25] [26]. The purpose
of reinstating entrepreneurship courses in universities is to
provide students with the skills, attitudes, and motivation they
need to follow their own entrepreneurial passions [27].
Participating in entrepreneurship education and business
classes has been shown to increase students’ entrepreneurial
intent in previous studies [28]. Entrepreneurship education
prepares students for future career paths and advancement
through innovation [29]. This means that students can work as
small-business entrepreneurs or as employees of a well-
established corporation [30] [31] [32] [33] [34]. Students can
also gan skils and management training through
entrepreneurial education, which enhances entrepreneurial
knowledge, fosters entrepreneurial intent, and encourages an
entrepreneurial mindset [35].

The inclination towards commencing a business venture is
associated with one's mindset, along with the acquisition of
knowledge and skills in entrepreneurship [36] [37]. The
adoption of an entrepreneurial mindset has the potential to
induce cognitive divergence and enhance the alignment
between one's intentions and actions, thereby facilitating all
endeavors [38] [39]. In addition, to address change and
construct creative thinking in the face of changing economic
circumstances, students must have an entrepreneurial
mindset. Numerous previous research endeavors, such as the
one conducted by reference[40], underscore the significance of
peer assistance and mentor engagement in fostering students’
entrepreneurial inclination. Moreover, according to the source
cited as [15], an individuals inclination towards
entrepreneurship can be impacted by their social circle. [41],
emphasized the importance of peer group entrepreneurial
intention. The allocation of resources towards entrepreneurship
has been shown to yield favorable long-term effects on both
economic growth and national advancement. Therefore, the
inclusion of young individuals in this process is of utmost
importance for the promaotion of entrepreneurship.

Literature Review and Hypothesis

The following section discusses theoretical studies and
previous studies that underlie the development of hypotheses
for this research.

Effectuation Theory

The Effectuation theory is a theoretical framework that is
employed in the ream of entrepreneurship to explicate the
decision-making processes and risk management strategies
employed by entrepreneurs [42]. The aforementioned theory
has the potential to be implemented in the realm of
entrepreneurship education for university students, thereby
facilitaing the acquisition of entrepreneurial competencies and
enabling them to effectively navigate the complexities
associated with initiating their own business ventures [43].
Effectuation theory primarily centers on leveraging existing
resources and engaging in collaborative efforts with others to
generate opportunities and accomplish objectives. The
Effectuation theory comprises several fundamental principles,
which are as follows:

Focusing on existing resources: Students are instructed to
assess the resources at their disposal, including their
knowledge, skills, and networks, and leverage said resources
to initiate a business venture. Individuals acquire the skill of not
excessively depending on resources that are either
inaccessible or have not yet been developed.

Accounting for risk and uncertainty: The application of
Effectuation theory in entrepreneurship education facilitates the
development of students' ability to navigate ambiguity and
effectively mitigate risk within the context of the business
landscape. Students are instructed to cultivate adaptive
thinking and responsiveness to unforeseeable changes and
opportunities, as opposed to attempting to exert control over a
business environment that is inherently unpredictable.

Collaboration and partnerships: The educational curriculum
emphasizes the importance of fostering and leveraging
collaborative relationships with various individuals, such as
peers, professors, advisors, and other relevant industry
affiliates. Individuals acquire the knowledge that working in
collaboration has the potential to broaden their networks,
facilitate the exchange of knowledge and resources, and
generate novel prospects.

Experimental action: Effectuation theory underscores the
significance of implementing experimental action as a
fundamental approach. It is recommended that students
engage in rapid experimentation and evaluation of their
concepts, with the aim of gaining knowledge from the process.
The process of experimentation facilitates comprehension of
effective and ineffective strategies, thereby enabling individuals
to implement requisite modifications to attain success.

Effectuation theory offers a pragmatic and flexible
framework for cultivating entrepreneurial competencies within
the realm of student entrepreneurship education. The
educational program aims to instill in students the mindset and
behavior of an entrepreneur, which involves effectively utilizing
available resources, navigating through uncertain situations,
fostering collaborative relationships, and implementing
experimental strategies 1o aftain desired outcomes.
Effectuation theory has the potential to assist students in
adequately equipping themselves for triumph in the realm of
entrepreneurship.

Entrepreneurship Education

Entrepreneurship education has become a hot topic in the
economic debate, drawing the attention of academics working
in the field. Entrepreneurship education is an integral
component of any educational initiative that seeks to cultivate
students’ entrepreneurial intentions [44]. Students can improve
their entrepreneurship awareness and skills through
entrepreneurship education, in addition to pursuing alternative
careers such as entrepreneurship [45]. In addition, the source
cited as, [46] presents various perspectives on the concepts of
enfrepreneurship education, which encompass pedagogical
practices and learning experiences that can influence
enfrepreneurial mindsets such as self-reliance, originality,
ingenuity, and risk propensity, as well as the advancement of
entrepreneurial  ventures.  Entrepreneurship  education,
according to [47], can help students develop managerial skills
to help with business activities. The university's
enfrepreneurship  education  model, particularly  the
entrepreneurship lecture content, equips students with the
necessary skills to pursue entrepreneurial employment
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opportunities. This suggests a significant correlation between
entrepreneurial education and intention [48].

Entrepreneurship education is a critical and strategic
component of increasing competitiveness, and it can be
incorporated into  university curricula [49]. Furthemore,
according to some sludies, entrepreneurial education can aid
in the development of entrepreneurial mindsets in students [50]
[51]. Entrepreneurial mindset is characterized as the capacity
to recognize, analyze, and respond to opportunities rather than
impediments [52]. As per the scholarly source referenced as
[53], the entrepreneurial mindset encompasses an individual's
capacity to make informed decisions when confronted with
uncertain circumstances. According to research, the utilization
of classroom-based leaming methods and activities is more
likely to result in a significant enhancement of college students'
cognitive abilities, which in turn facilitates their involvement in
constructive entrepreneurial pursuits [54]. Additionally, it
affords students with prospects to enhance their learning
abilities and acquire significant expertise. Creative and critical
problem solving can be fostered in higher education through
the use of methods such as ethnographic user studies, ideation
techniques, group projects, and business improvement
techniques [55]. These practical considerations are essential in
the development of a business mindset [56]. As a result, the
following hypotheses are proposed in this study.

H1:Entrepreneurship educalion positively
entrepreneurial mindset

H2:Entrepreneurship education positively impacts students’
entrepreneurial intention

impacts the

Peer Group

The influence of peer groups on a person’s thought process
is indeed very extraordinary, therefore one should be able to
determine with whom to be friends, with an environment that
will lead to a positive or negative direction. In the campus
environment, students are generally in groups and hang out,
especially with friends in the same study programs [57]. This
dominating environment will differentiate the student's minds.
There is a significant difference in entrepreneurial mindset
between the groups of business and non-business students
which lies in two elements of the entrepreneurial mindset,
namely self-leadership habits and creativity habits [58]. This is
because individuals are more apt to follow the lead of their
peers who are also engaged in entrepreneurial activities. A
preliminary research conducted by [59] discovered that groups
provide support in both positive and negative ways, including in
the realm of entrepreneurship.

There is a widespread belief that members of one's peer
group can influence one's moral judgment and actions. It has
long been believed that a person's social circle heavily weighs
in on his or her everyday thoughts, deeds, and routines [60].
Early study and empirical evidence indicate a favorable
association between peer groups and individual intentions [61].
After one's own family, the peer group (comprised of
individuals who share similar interests and objectives) is the
second most influential setting [62]. Through interpersonal
interactions, peers provide support and resources from close
social connections, making members of the group feel cared
for, valued, and respected in mutual communications and
obligations [31] [63]. Previous research [40] found that student
entrepreneurs benefited greatly from the encouragement and
participation of both their peers and their teachers.
Furthermore, [15] claims that a person's peers have an effect

on whether or not that person will pursue entrepreneurship as
a career path.

H3: Peer groups positively impact entrepreneurial mindset
H4: Peer groups positively impact students’ entrepreneurial
intention

The Mediating Role of Entrepreneurial
Mindset

Entrepreneurship intention is defined by [64] as an admitted
desire to start a new career. Research has also linked
enfrepreneurial motivation to the ability to spot, assess, and
capitalize on chances with the help of careful preparation,
efficient management, and innovative use of resources [65].
Entrepreneurialism has been linked to entrepreneurial intent in
previous studies [66). The term “entrepreneurial mindset” refers
to a person’s commitment to entrepreneurship [67]. An
entrepreneurial mindset is defined by a person's prodivity for
taking risks, a strong desire for success, and a strong desire to
start a new business as well as develop plan, and organize
projects to meet entrepreneurial objectives [68). [15] conducted
a study in Indonesia on vocational students’ entrepreneurial
minds and found that positive and significant effects of an
enirepreneurial mindset on the desire to start a business were
found. Adopting a truly business frame of mind is a process
that calls for constant practice [69].

You can learn more about the importance of business
education if you have an appreciation for the function that
enfrepreneurship education plays in inspiring future business
owners. Enfrepreneurship education helps students become
more aware of entrepreneurship and their desire to pursue it as
a career [70], whereas business education prepares students
to work in a company [71] [72]. Entrepreneurship education, in
its most basic form, aims to improve entrepreneurship-related
skills, knowledge, and experience. While it is true that business
school is associated with knowledge, preliminary [73] suggests
that it has no direct impact on the decision to pursue
entrepreneurship. As a result of helping students develop an
entrepreneurial mentality, entrepreneurship education also has
a substantial indirect impact on entrepreneurial intention [74]
[75] [50] [76]. Among the personal cognitive variables that
affect and mediate one another, the entrepreneurial mindset is
central to social cognitive theory [77]. Finally, entrepreneurship
education influences student intentions by causing a shift in
mindset and emotional change [78]. Students’ entrepreneurial
mindset and intentions are influenced by entrepreneurship
education [79] [80] [B1].

The initial social context for adolescents is often their peer
groups, which provide an opportunity to develop interpersonal
skills and navigate relationships with individuals outside of their
familial network. The peer interaction can offer valuable
insights among acquaintances, fostering a sense of purpose
and preparedness for entrepreneurial pursuits [82]. Because,
to become an entrepreneur, you must go through a process
that begins with changing your mindset and the way you do or
do something [83]. A well-versed leamer is more likely to want
to put his knowledge into practice. He has acquired knowledge
in the field of entrepreneurship and now plans to put that
information to use by entering the business world.

H5: Entrepreneurial mindset positively influences students’
enfrepreneurial intention

H6: Entrepreneurial mindset mediates the influence of
entrepreneurship education and entrepreneurial intention
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H7:Entrepreneurial mindset mediates the influence of peer
groups’ students’ entrepreneurial intention
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Research Methodology

The research is quantitative because it collects data in
numerical form and analyzes it with statistics to meet scientific
principles that are concrete/empirical, objective, measurable,
rational, and systematic [84]. The exogenous variables in this
study are entrepreneurship education, entrepreneural mindset,
and peer group, besides that the endogenous variable is
students' entrepreneurial intention. Each variable sequentially
has different indicators or items. In entrepreneurship education
has six indicators, entrepreneurial mindset has four indicators,
six indicators in the peer group variable, and finally four
indicators on students' entrepreneurial intention. The sampling
technique used purposive sampling with special crteria,
namely undergraduate students from 2017 to 2019 who have
taken entrepreneurship courses and are active in
entrepreneurship student activity units on campuses in
Semarang City and Yogyakarta. The data collection technique
used an online questionnaire and the sample obtained was 218
respondents, but after filtering, 22 had to be excluded because
they did not meet the required criteria. So that the remaining
198 samples were used as respondents. Furthermore, the data
obtained and the hypothesis submission in this study were
tested through the SEM-PLS (Structural Equation Model-Partial
Least Squares) statistical technigue through inner including R-
suare, Q-square, and hypothesis and outer models including

. H1
el Eptreprengunal Y

Based on the above explanations, the conceptual model of
this study is presented in Figure.1

Students’

_)‘F!'i Entrepreneurial J
P Intention (SEI) /

;/\4/

Direct ———>

Indirect —--—3»

Figure 1. Conceptual Framework

convergent validity, discriminant validity, and reliability tests
and assisted by SmartPLS 3.0 software.

Results and Discussion
Respondent Characteristics

The description of the data in table 1 shows that of the 198
selected respondents, there were 77 male and 121 female
respondents. Meanwhile, 198 respondents according the year
of university entry, 69 respondents in 2017, B1 respondents in
2018, and 48 respondents entered the university in 2019.
Based on the study program, it shows that of the 198
respondents who are in the business study program, there are
101 people, and management 42 people. In economics 39
people and the remaining 16 people are in other study
programs besides the three study programs. These results
indicate that students in the business study program have
more entrepreneurial intentions during the COVID-19
pandemic. Based on the campus location of each respondent,
it shows that 117 respondent's campuses are in Yogyakarta,
while out of 198 respondents who filled out the questionnaire
were selected because according to the research criteria, 81
respondents came from campuses in the city of Semarang.

No Categorical Freguency Percentage
1 Gender
Male 77 38.9%
Female 121 61.1%
2 Year Class
2017 69 34.8%
2018 81 41%
2019 48 24.2%
3 Subject
Business 101 51%
Management 42 21.2%
Economic 39 19.7%
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Etc 16 8.1%
4 Location
Yogyakarta 117 59.1%
Semarang 81 40.9%

Table 1. Data Respondents

The collected data underwent statistical analysis through
the utilization of SEM-PLS (Structural Equation Model-Partial
Least Squares) technique, facilitated by the SmartPLS 3.2.9
software. The SEM-PLS methodology comprises two distinct
sub-models, namely the outer model and the inner model. The
exogenous model depicts the manner in which the observable
variable serves as a representation of the underlying variable
that is to be assessed. Simultaneously, the internal model
demonstrates the efficacy of estimating the relationship
between latent variables or constructs. The findings of the
Structural Equation Modeling-Partial Least Squares (SEM-
PLS) analysis conducted in this research are delineated as
follows.

Outer Model
Converget Validity

The fundamental tenet is that an indicator of the construct
must exhibit a strong correlation. Convergent validity
assessment. The SmartPLS 3.0 program has demonsirated
the credibility of the reflexive indicator by virtue of the loading
factor value assigned to each mandatory construct manifest
variable, which exceeds 0.60 as per reference [85].The
findings indicate that the analysis, as presented in Table 2,
demonstrates that each of the construct indicators yields a
loading factor value exceeding 0.60, thereby indicating that
they are valid and have satisfied the criterion of convergent
validity.

Indicators EE

EM PG SEI

EE.1 0,890

EE.2 0.901

EE.3 0915

EE.4 0,939

EE.5 0,905

EE6 0,803

EM.1

0,898

EM.2

0,826

EM.3

0,662

EM.4

0,865

PGA1

0,777

PG.2

0,797

PG.3

0,737

PG.4

0,784

PG.5

0,758

PG.6

0,726

SEIA

0,829

SElL2

0,768

SEIL3

0,868

SElL4

0,814

Table 2.Convergent Validity Test

Discriminant Validity

The process of computing the square root of Average
Variance Extracted (AVE) and subsequently comparing it to the
correlation between constructs. The fulfillment of discriminant

validity criteria is indicated when the square value of the
average variance extracted (AVE) exceeds the correlation
value between constructs, as stated in reference [85]. Table 3
displays the outcomes, indicating the validity of the model.

Indicators EE EM PG SEI
EE1 0,890 0,442 0,444 0,545
EE.2 0,901 0,342 0,448 0,519
EE.3 0,915 0,502 0,538 0,574
EE.4 0,939 0,489 0,446 0,568
EE.S 0,905 0,523 0,512 0,597
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EE6 0,803 0,440 0,361 0,414
EM.1 0,454 0,898 0.388 0518
EM2 0,495 0.826 0,502 0,585
EM3 0,216 0,662 0,321 0,345
EM4 0,456 0.865 0,376 0.504
PG.1 0.307 0.329 0.777 0,356
PG.2 0,307 0.221 0,797 0,400
PG.3 0,271 0,233 0,737 0314
PG4 0.295 0.271 0.784 0,381
PG.5 0,492 0.521 0.758 0.738
PG.6 0,493 0,453 0,726 0,689
SEL1 0,575 0,468 0,568 0,829
SEL2 0.509 0.444 0.426 0.768
SEL3 0,497 0,547 0,685 0,868
SEL4 0,413 0,539 0,610 0,814

Table 3. Discriminant Validity Test

Reliability Test

In the assessment of reliability, Cronbach's Alpha and
Composite Reliability are utilized. A variable that possesses
reflective indicators is deemed to have successfully passed the

test if its value exceeds 0.60, as per reference [86].Table 4
displays the results of the reliability test, indicating that all
values of Cronbach's Alpha and Reliability surpass 0.60. This
indicates that all research constructs are deemed reliable.

- . Composite Average  Variance
Variable Cronbach's Alpha Reliability Extracted (AVE)
EE 0,949 0,959 0,798
EM 0,832 0,888 0,668
PG 0,873 0,893 0,583
SEI 0.838 0.892 0,673
Table 4. Reliability Test
Inner Model Value R-square is used for the sake of finding out the
R contribution of construct exogenous to construct endogenous.
-Square The results of the R-square are summarized in table 5 below:
No Variable R Square
1 EM 0,336
2 SEl 0,625

Table 5. R-Square Test

The first R-square value shows 0.336. That is, the
entrepreneurship education and peer group variables can
explain the variable entrepreneurial mindset by 33.6%, while
the remaining 69.4% is the contribution of other factors outside
of this study that is not explained. The R-Square value second
shows 0.625. This means that the variables of
entrepreneurship education, peer group, and entrepreneurial
mindset can explain the variables of students’ entrepreneurial
intention by 62.5%, while the remaining 37.5% is the
contribution of other factors outside of this study which are not
explained. Therefore, the value of R2 (R-square) has resulted
in a value> 0.33 then simultaneously SEM models are said to
be appropriate and strong [85].

Q2 Predictive Relevance

Structural model testing is done by looking at the value of
Q2 (Predictive Relevance). The model is said to be good
enough and has predictive relevance if the value of Q2 is
greater than 0 [85]. The formula for calculating Q2 is as
follows:

Q2=1-(1-R12)x(1 - R22)

Q2=1-(1-0336)x(1-0,625)

Q2=1-0,249

Q2 =0,751

Calculation Q2 produces a value of 0.751. According to
[87], the value of Q2 can be used to measure how well the
observed values are generated by the model and estimation
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parameters. The hypothesis is stated to have a positive correlation if the
value is path coefficient > 0.1 and significant at the P-value <
0.05. Table 6 below shows the results of hypothesis testing.
Testing the Hypothesis
Hypothesis Variable E?glffi T P Values Decision
Hi EE >EM 0,355 0,000 Accepted
H2 EE > SEI 0.233 0,000 Accepted
H3 PG > EM 0,311 0,000 Accepted
H4 PG > SEI 0,454 0,000 Accepted
H5 EM -> SEI 0,267 0,000 Accepted
Hé EE > EM > SEI 0,095 0,001 Accepted
H7 PG > EM > SEI 0,083 0,005 Accepted

Table 6. Hypothesis Testing Results

The Effect of Entrepreneurship Education on
Entrepreneurial Mindset

The first hypothesis was supported by the data, showing
that exposure to entrepreneurship education has a favorable
and statistically significant impact on developing an
entrepreneurial mindset. This study's results show that
entrepreneurial classes can shape sludents' perspectives on
starting businesses. In addition, this finding also indicates that
students have realized learning entrepreneurship is something
that must be learned because it will be a provision for students
fo avoid unemployment. The education on entrepreneurship
aims to equip students with the knowledge and skills necessary
to identify and leverage entrepreneurial prospects within the
market. The aforementioned approach fosters an environment
that motivates students to acquire additional information,
broaden their knowledge base, and enhance their skill set.
This, in turn, provides the necessary impetus to cultivate an
entrepreneurial mindset and pursue their aspirations of
becoming successful entrepreneurs [88]. The Covid-19
pandemic has had a significant impact on the availability of free
time for students, which has in turn influenced their mindset
towards remaining relevant in the face of changing business
activities. This has led to an increased interest in
entrepreneurship  education.  An  explanation for this
phenomenon is that the implementation of an educational
pedagogical approach yields positive outcomes on students’
cognitive capacity to comprehend and engage in the
prescribed classroom activities. Consequently, this fosters a
conducive learning milieu in which students are encouraged to
actively participate and acquire practical knowledge through
their engagement in said activities [81]. Entrepreneurship
education, according to [89], will have an impact on individual
mindsets and identify students who need fo learn about
entrepreneurship and be guided into a great career choice.
Several studies, including those conducted by [90] [80] [15]
[91], have identified a significant association between
possessing an entrepreneurial mindset and knowledge, and
the capacity of students fo obtain crucial resources that
contribute to the success of their businesses.

The results of this investigation align with Effectuation
Theory, a conceptual framework that centers on the cognitive
and behavioral strategies employed by entrepreneurs when
confronted with ambiguity and intricacy in the process of
initiating and expanding a venture. Effectuation Theory
assumes a crucial role in the realm of Entrepreneurship

Education, as it establishes a robust basis for cultivating an
entrepreneurial mindset that is characterized by creativity,
adaptability, and innovation. Effectuation Theory places
significant emphasis on the utilization of pre-existing resources.
Entrepreneurship education commonly advocates for the
initiation of a business venture with constrained resources. The
Effectuation Theory instructs individuals to recognize and
optimize existing resources, including personal connections,
knowledge, and skills, in order to generate prospects and
establish viable enterprises. This facilitates a decrease in
dependence on extraneous resources that may pose
challenges for prospective entrepreneurs fo  obtain.
Furthermore, Effectuation Theory promotes ingenuity and
originality in the entrepreneurial methodology. Entrepreneurial
individuals are often advised to engage in divergent thinking
and devise innovative approaches to surmount obstacles.

Within an academic framework, this entails instructing
pupils to engage in creative thinking, perceive prospects in
their surroundings, and cultivate novel and inventive concepts.
Through the cultivation of a novel entrepreneurial mindset,
pupils can acquire the capacity to confront obstacles and
translate their concepts into tangible outcomes. The approach
of Effectuation Theory incorporates experiential learning and
the practice of taking calculated risks. Entrepreneurial
education emphasizes the importance of adoptng an
incremental approach, whereby small, quantifiable actions are
taken and analyzed for their outcomes. This iterative process
of experimentation and evaluation is regarded as a key
strategy for entrepreneurial success [92]. Within the realm of
entrepreneurship education, it is imperative to provide pupils
with a secure setting in which they can hone their
entrepreneurial abilities. This emvironment should allow for
experimentation, the ability to learn from setbacks, and the
capacity o remain flexible in the face of challenges. The
utilization of Effectuaton Theory in the context of
entrepreneurship education can facilitate the cultivation of a
robust entrepreneurial mindset among students, thereby
equipping them with the necessary skills to effectively navigate
the complexites and uncertainties of the contemporary
business landscape. The individuals will acquire the ability to
engage in creative thinking, effectively utilize the resources at
their disposal, generate novel concepts, and derive insights
from their personal encounters. Effectuation Theory assumes
significance as a crucial instrument in molding a cohort of
enfrepreneurs  who possess the requisite skills and
preparedness to confront the dynamic and swifty evolving
business milieu.
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The Effect of Entrepreneurship Education on
Students’ Entrepreneurial Intention

Students' entrepreneurial aspirations were found to be
significantly and positively influenced by their exposure to
entrepreneurship education, supporting the second theory.
This result agrees with the findings of previous studies, which
found that entrepreneurship education significantly increases
students' desire to start their own businesses [93] [94]. Also, in
this age of the Covid-19 pandemic, students can network with
established businesspeople at colleges and pick their brains for
fresh ideas about how to make a profit [95] [96]. Teachers’ and
peers’ entrepreneurial motivation is critical in shaping students’
entrepreneurial intentions [97]. However, colleges may be well-
positioned to provide entrepreneurship education in the wake
of the crisis brought on by the Covid-19 pandemic, inspiring
and motivating students to select entrepreneurship as a career
path. There is strong evidence that classroom instruction on
entrepreneurship increases pupils’ intent to start their own
businesses [6]. This discovery is consistent with the principles
of Effectuation Theory. This theoretical framework facilitates a
shift in students' cognitive orientation towards a proactive
stance and resource-oriented focus. The approach also places
significant emphasis on leveraging pre-existing resources and
creating opportunities based on their availability, as opposed to
relying exclusively on future projections and planning. This
theory promotes the utilization of skills, knowledge, networks,
and other resources by students to initiate and expand their
business ventures, within the framework of entrepreneurial
intention.

The Effect of Peer Groups on Entrepreneurial
Mindset

Regarding the third hypothesis, there are still very few
previous studies that identify peer group factors on a student’s
entrepreneurial mindset. Therefore, the author will try to make
a few assumptions about the findings of this hypothesis. Many
factors influence person’s mindset to develop, one of which is
association. Of course, the association that the author means
is a positive association with peers. As we know, covid-10 has
caused many universities to be temporarily closed, this
condition has also caused the physical/face-to-face cessation
of student social activities on campus. However, this fact can
be bridged by the sophistication of information technology so
that their association can continue in online media [98] [99].
Intercourse in WhatsApp groups, google meet, and sometimes
zoom meetings can be used as a discussion forum for students
in an effort to form entrepreneurial characters, especially in the
era of the Covid-19 pandemic. Many seminars can be
attended, especially those held by their campus organizations
about the importance of entrepreneurship in the pandemic era.
This means that a person's mindset will continue to grow
positively despite the pressure from the virus attack and crisis.
Because, someone will be greater when there are challenges.
Itis very possible that many students have opened businesses
in the pandemic era due to the influence of their peers who
have already started, some of whom have failed, many may
have succeeded. Peer groups have a positive and significant
impact on the entrepreneurial mindset, according to the
findings of this study. Students with growth mindsets focus on
actions and strategies for improvement in the face of failure,
whereas students with fixed mindsets lose persistence, blame
themselves and perform worse [100]. Recent studies on the
psychology of mindset suggest that people's actions and

thoughts in one circumstance can have an impact on how they
approach completely different tasks [101]. The benefits of
developing a growth mentality extend far beyond the process
of cultivating one. Success in the realm of entrepreneurship is
possible due to the favorable correlation between a growth
mindset and creative self-concepts like creative self-efficacy
and creative personal identity [102] [103].

The Effect of Peer Groups on Students’
Entrepreneurial Intention

The results of the fourth hypothesis indicate that there is a
positive and significant effect of peer groups on students’
enfrepreneurial intention. The impact of Covid-19 has
encouraged students to collaborate in creating entrepreneurial
intentions such as discussing entrepreneurial ideas, the
problem they face, and ways to overcome the problems. With
peers, students will feel happy, free, and valued, and also not
feel lonely. Peers will provide information, input, criticism,
support, assistance, affection, and thoughts in various ways,
including the intention of a student in entrepreneurship. If peer
support is good, a person's intention in entrepreneurship will
also increase. In this study, peers affect entrepreneurial
intention. This is consistent with the findings of [104], who
discovered that entrepreneurial readiness is influenced by peer
interactions and  entrepreneurial  knowledge. During
adolescence, individuals acquire the ability to coexist with non-
familial individuals in social circles known as peer groups
[105].Interacting with peers can provide valuable insights into
their personal experiences, thereby facilitating the development
of entrepreneurial competencies [58]. This is because
becoming an entrepreneur is a process that begins with a shift
in one's identity, mindset, and understanding of how to put
one's ideas into action [106]. It is possible to become an
entrepreneur in a variety of ways, some of which are shaped
by formal education and others by informal means. Those who
are aware of how to put their knowledge to use are more apt fo
do so [107]. Since this information is pertinent to company
ownership, they are eager to apply it in the real world [108]
[109].

The Effect of Entrepreneurial Mindset on
Students’ Entrepreneurial Intention

Students' entrepreneurial aspirations are positively affected
by developing an entrepreneurial mentality, as shown by the
findings of the fifth hypothesis. Even though Covid-19 is bad for
the business, it actually helps young people form
entrepreneurial mindsets. Whether we like it or not, the Covid-
19 pandemic has helped shape the way today's college
students think, specifically in regards to the traits of an
enfrepreneurial menfality such as opportunity awareness, risk
tendencies, ambiguity tolerance, and business optimism, all of
which contribute to intention. [80] pointed out that one of them
is the entrepreneurial mindset, which shapes entrepreneurial
intent. This suggests that a school culture that supports
entrepreneurial endeavors has a significant impact on the
development of a can-do attitude in its student body. In
addition, the university supports student entrepreneurs by
hosting a number of product contests and providing resources
for the launch of new ventures. This analysis provided strong
confimation of the connectivity found in prior research [110]
[111]. Someone who has an entrepreneurial mindset does not
like to work slowly, likes to take risks, and can influence others
to work harder. Besides, they like new concepts, ideas, and
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technologies [112].

The Effect of Entrepreneurship Education on
Entrepreneurial Intention through
Entrepreneurial Mindset

Subsequent findings from this study indicate that an
entrepreneurial mindset mediates the correlation between
entrepreneurship education and entrepreneurial intention. In
entrepreneurship education, there are lecture materials given
by lecturers as an encouragement to students’ intention in
entrepreneurship. This encouragement resulted in a change in
the mindset of students about entrepreneurship through lecture
materials that were delivered straightforwardly. Changes in the
mindset that being an entrepreneur will be able to promise a
better life. Taking entrepreneurship education can form a
positive mindset in students toward entrepreneurship [113].
Furthermore, students tend to implement their business ideas
by opening new businesses after raising capital and utilizing
the ability to build social relationships [114]. In general, the
goals of entrepreneurship education are to better familiarize
students with the steps involved in creating and running their
own businesses and to encourage them to consider
entrepreneurship as a job path. Consistent with previous
studies, this investigation confirms that teaching business to
students increases their propensity to pursue entrepreneurial
opportunities later in life [115]. A student's ability to adopt an
entrepreneurial mentality is a key factor in the success of
entrepreneurial education programs that aim to foster the
formation of entrepreneurial intention [81]. The entrepreneurial
frame of mind is a sort of mental attitude that mediates the
relationship between two other variables, according to [116]
social cognitive theory. Finally, entrepreneurship education
influences student intentions by causing a shift in mindset and
emotional change [78]. Here we introduce a novel class of
cognitive variable: the entrepreneurial mentality. According to
social  cognitive  theory, classroom  instruction  in
entrepreneurship can change pupils' attitudes and motivations

[117].

The Effect of Peer Groups on Students’ Entrepreneurial
Intention through Entrepreneurial Mindset

The last finding of this study indicated that an
entrepreneurial mindset mediates the correlation between peer
groups and entrepreneurial intention. Covid-19 has caused a
huge impact on the mindset of students to be more advanced
and positive. This is marked by the increasingly intimate
relationship between them even though the space is limited to
meet face-to-face or physician directly. This mindset changes
leads students to become entrepreneurs in the crisis era
because of the influence of their peers. Students are
increasingly aware that socializing with peers is not only for
exchanging ideas and thoughts but also for creating valuable
creativity in the long term, especially taking advantage of the
situation as an entrepreneurial solution. This shift in mindset to
a more positive direction contributed to the decline in the
unemployment rate among academics during the Covid-19
pandemic era. Thus, Indonesian students are more aware of
the importance of social rather than individualistic, with their
peer interaction can provide insights between friends, to create
the intention and readiness to entrepreneurship [118] [119]. An
entrepreneur who is not good at socializing will never achieve
success.

5. Conclusion, Limitation, Suggestion, and
Implications

Many ways can be done to stay productive and creative
during this Covid-19 pandemic, one of which is by activating
entrepreneurial intentions and then making it happen through
understanding lecture material and collaborating with peers.
Whether we realize it or not, covid-19 has demanded students
play the role of their minds to explore resources in their
emvironment to become valuable values. Therefore,
enirepreneurship education is very important for students as a
means of creating a forward and positive mindset for
entrepreneurship. In addition, students must be able to get
along and be flexible to improvise with their peers so that
harmony is created in intmacy to be used as creative and
innovative solutions in times of crisis. The relationship between
entrepreneurship  education, peer groups, and the
entrepreneurial intentions has been investigated in this study
and understands the mediating role of entrepreneurial mindset.
The study’s findings are as follows: entrepreneurship education
as well as peer groups and mindsets have a significant
correlation with students’ entrepreneurial intentions. In addition,
both entrepreneurship education and peer groups play an
important role in accelerating students’ mindsets about
entrepreneurship.  Finally, this study shows that the
enirepreneurial mindset can explain the relaionship between
entrepreneurship  education, peer groups, and the
enfrepreneurial intentions of students in Semarang and
Yogyakarta.

The limitation of this study is that the respondents only
come from the cities of Semarang and Yogyakarta by using
purposive sampling. Therefore, further researchers who are
concerned with entrepreneurship education and the importance
of socializing with peers are advised to enlarge the sample
area so that these findings can be more generalized. Further
research needs to involve factors such as family background,
economy, social media, public figures, and other relevant
aftributes as variables that can influence entrepreneurial
mindsets and students’ entrepreneurial intentions during the
Covid-19 pandemic.

Students, lecturers, universities, and the government will all
benefit from this research. Entrepreneurship education and
peer groups were found to be important in preparing students
for entrepreneurship in this study. As a result, students should
regard entrepreneurship education as equally important as
other subjects. In addition, students must be good at
associating with a positive environment (peer groups) so that a
more advanced and modern mindset can be formed as early
as possible in creating entrepreneurial intentions and then
practicing them. The pedagogical approach adopted by
educators should prioritize the cognitive aspects of learning
and foster students' enirepreneurial aspirations. Successful
entrepreneurs should be invited to share their business
experiences in the entrepreneurial learning model classes. As
per the results, it is recommended that instructors of
entrepreneurship prioritize the enhancement of psychological
traits such as the ability to inspire students to initiate their own
ventures, the perception of risk, the requlation of behavior, and
the inclination to engage in business activities. Additionally, it is
suggesied that students be equipped with the necessary skills
and knowledge for entrepreneurship at the onset of academic
terms. Furthermore, based on the growth of creative ideas
among students in the classroom, an entrepreneurial practice
should be replicated in the following semester. This research
shows that the university's it is necessary to update the
enitrepreneurship curriculum to keep up with technological
advancements and to further increase  students’
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entrepreneurial intention. Finally, this research suggests that
the government's socialization of its support for young
entrepreneurs should be continued and make it easier to obtain
various business permits. The government should also make
campus visits to promote policies that help young
entrepreneurs succeed. Creating a favorable business climate,
making funding sources available, and providing ongoing
entrepreneurship education are just a few examples.

The Effectuation Theory is a theoretical construct that
exhibits a complex interplay of theoretical and practical
implications within the realm of Entrepreneurship Education,
Entrepreneurial Mindset, Peers, and Student Interest in
Entrepreneurship. Within the realm of entrepreneurship
education, the Effectuation Theory carries significant
theoretical implications, suggesting that the principles of
entrepreneurship outlined by this theory must be duly
considered and incorporated into the educational curriculum.
The task at hand entails the creation of an educational program
that fosters a mindset of entrepreneurship among students,
promoting the cultivation of risk-taking behavior and the
acquisition of entrepreneurial competencies. The provision of
opportunities for students to engage in entrepreneurial
contexts, such as business simulations, case studies, and real-
life entrepreneurial experiences on or off campus, is imperative
in entrepreneurship education.

Effectuation Theory highlights the imporlance of adopting
an effectual mindset over a predictive mindset (also known as
a causal mindset) when it comes to entrepreneurial thinking.
The argument posits that the adoption of an effectual mindset,
characterized by the identification and cultivation of
opportunities, optimization of available resources, and flexibility
in response to change, can facilitate the attainment of
entrepreneurial success. Effectuation Theory-based
approaches can be utilized in entrepreneurship education to
cultivate an entrepreneurial mindset within the given context.
One possible approach is to incorporate experiential learning
into the curriculum, which would entail providing students with
opportunities to engage with accomplished entrepreneurs,
analyze authentic case studies, and participate in scenarios
that require entrepreneurial decision-making.

Effectuation Theory acknowledges the significance of social
networks and connections in entrepreneurship with respect to
peer groups. Theoretical implications suggest that it would be
beneficial for students of entrepreneurship to cultivate robust
connections  with both their peers and accomplished
entrepreneurs. By engaging in collaborative efforts and sharing
ideas with peers who share similar interests, students can
acquire valuable support, gain new insights, and access novel
opportunities within the realm of entrepreneurship.

Effectuation Theory can offer valuable theoretical and
practical implications concerning studenis' entrepreneurial
intention. Theoretical implications suggest that there is a need
for entrepreneurship education to foster and cultivate students'
inclination towards entrepreneurship. By priontizing effectual
thinking, incorporating practical experiences, and fostering
peer collaboration, students can cultivate a robust inclination
towards entrepreneurship. The pragmatic implication of this
study is that entrepreneurship education should provide
concrele prospects and entrepreneurial encounters that can
ignite students' curiosity and enable them to identify their
aptitude and enthusiasm for entrepreneurship. One potential
approach is to offer students the chance to engage in
internships at startup fims or pursue their own entrepreneurial
initiatives with the support of mentors. Through active
participation in entrepreneurial endeavors, students can

encounter obstacles and achievements that enhance their
inclination towards entrepreneurship.

References

[11 A. Zen, R. Kusumastuti, D. Metris, S. S. Gadzali, and
A. M. A, Ausat, “Implications of Entrepreneurship
Education as a Field of Study for Advancing Research
and Practice,” Journal on Education, vol. 5, no. 4, pp.
11441-11453, 2023, doi: 10.31004/j0e.v5i4.2091.

[2] A. M. A. Ausat, “Positive Impact of The Covid-19
Pandemic on The World of Education,” Jurnal
Pendidikan, vol. 23, no. 2, pp. 107-117, Sep. 2022,
doi: 10.33830AP.V2312.3048.2022.

[3] I. B. Raharjo, A. M. A. Ausat, A. Risdwiyanto, S. S.
Gadzali, and H. K. Azzaakiyyah, “Analysing the
Relationship between Entrepreneurship Education,
Self-Efficacy, and Entrepreneurial Performance,”
Journal on Education, vol. 5, no. 4, pp. 11566-11574,
2023, doi: 10.31004/joe.v5i4.2106.

[4] L. P. Putii and I. Christiana, “AnalisisFakior Yang
MempengaruhiMahasiswaBerwirausaha Di  Masa
Pandemi Covid-19," in Scenario (Seminar of Social
Sciences Engineering and Humaniora), 2020, pp.
211-215.

[5] J. Wiklund, B. Nikolagv, N. Shir, M. D. Foo, and S.
Bradley, “Entrepreneurship and well-being: past,
present, and future,” J Bus Ventur, vol. 34, no. 4, pp.
579-588., 2019, doi:
https //doi.org/10.1016/).jousvent.2019.01.002.

[6] L.W.Wardanaet al., “The impact of entrepreneurship
education and students’ entrepreneurial mindset: the
mediating role of attitude and self-efficacy,” Heliyon,
wl. 6, no. 9, p. e04922, 2020, doi:
10.1016/j.heliyon.2020.e04922.

[71 R. Kumar and T. Raj, “Role of Entrepreneurship in
Boosting Economic Growth and Employment in India,”
SEDME, vol. 46, no. 4, pp. 273-281, 2019, doi:
https //doi.org/10.1177/0970846419894750.

[8] S.S. Gadzali, M. A. K. Harahap, I. M. Tarigan, A. A.
Nasution, and A. M. A. Ausat, "“Women's
Entrepreneurship: An Examination of Government
Support and the Role of Knowledge Skills,”
Community Development Journal: JurnalPengabdian
Masyarakat, vol. 4, no. 1, pp. 713-717, 2023, doi:
10.31004/cdj.v4i1.12464.

[9] M. W. N. Manafe, M. R. Ohara, S. S. Gadzali, M. A.
K. Harahap, and A. M. A. Ausat, “Exploring the
Relationship Between Entrepreneurial Mindsets and
Business Success: Implications for Entrepreneurship
Education,” Journal on Education, vol. 5, no. 4, pp.
12540-12547, 2023, doi: 10.31004/j0e.v5i4.2238.

[10] P. Diawati, A. M. A. Ausat, and J. Augustin,
“Creativity: How to Develop an Entrepreneurial
Attitude of Creativity,” Journal on Education, vol. 5,
no. 4, pp. 11116-11122, 2023, Accessed: Mar. 02,

023. [Onling]. Available:
https /jonedu.orgfindex.php/fjoe/article/view/2036

[11] C. Sutter, G. D. Bruton, and J. Chen,
“Entrepreneurship as a solution to extreme poverty: A
review and future research directions,” J Bus Ventur,
vol. 34, no. 1, pp. 197-214, 2019, doi:
https //doi.org/10.1016/).jousvent.2018.06.003.

[12] A. M. A. Ausat and S. Suherlan, “Obstacles and

QUALITY
Access to Success

Vol. 25, No. 201/ July 2024

190




ISSN:1582-2559

GENERAL MANAGEMENT

(3]

[14]

[1s]

[16]

(17

(8]

[19]

[20]

[21]

[22]

(23]

Solutions of MSMEs in Electronic Commerce during
Covid-19 Pandemic: Evidence from Indonesia,”
BASKARA: Journal of Business and
Entrepreneurship, vol. 4, no. 1, pp. 11-19, Oct. 2021,
doi: 10.54268/BASKARA.4.1.11-19.

A. M. Al-Ansi, “Students anxiety and recruitment
during Covid-19 pandemic: role of university,
specialization and  employment  expectation,”

Perspectives of Science and Education, vol. 49, no. 1,
pp. 403-413, Mar. 2021, doi:
10.32744/pse.2021.1.27.

. Permana and D. R. Afandi, “KecenderunganMinat
Usaha Online di Masa Pandemi Covid-19 pada
KaryawanSwasta,” Perwira Journal of Economics and
Business (PJEB), vol. 1, no. 1, pp. 2840, 2021.

P. Handayati, D. Wulandari, B. E. Soefjipto, A.
Wibowo, and B. S. Narmaditya, ‘Does
entrepreneurship  education promote vocational

students’ entrepreneurial mindset?,” Heliyon, vol. 6,
no. 11, . 1-7, 2020, doi:
10.1016/.heliyon.2020.e05426.

G. D. Rembulan, H. Tannady, G. Al Haddar, A. M. A.
Ausat, and E. Y. R. Pratiwi, “Entrepreneurs
Preference in Choosing Payment Method,” Jurnal
Pendidikan Dan Kewirausahaan, vol. 11, no. 2, pp.
415-423, 2023, doi:
https //doi.org/10.47668/pkwu.vi1i2.743.

N. Hopia, N. Maryam, V. Saiddah, S. S. Gadzali, and

A. M. A. Ausat, “The Influence of Online Business on
Consumer Purchasing in Yogya Grand Subang,”
Journal on Education, vol. 5, no. 3, pp. 10297-10301,
2023, Accessed: Feb. 22, 2023. [Online]. Available:
https //jonedu.org/index. php/joe/articlehiew/1925

L. F. Muhamad, R. Bakti, M. T. Febriyantoro,
Kraugusteeliana, and A. M. A. Ausat, “Do Innovative
Work Behavior and Organizational Commitment
Create Business Performance: A Literature Review,”
Community Development Journal: JurnalPengabdian
Masyarakat, vol. 4, no. 1, pp. 713-717, 2023, doi:
10.31004/cdj.v4i1.12479.

S. Sahtoni, N. Hati, N. Kurniati, A. M. A. Ausat, and S.
Gadzali, “Analyzing the Self-Pay Benefits of Starting a
Small Business,” Journal on Education, vol. 5, no. 3,
pp. 10291-10296, 2023, Accessed: Feb. 22, 2023.
[Online]. Available:
https /fjonedu.org/index.php/joe/articleview /1924

N. A. Rahmadi and B. Heryanto, “Faktor-Faktor Yang
MempengaruhiMinatBerwirausahaMahasiswa
Program

StudiMan ajemenFakultas EkonomiUniversitasKadiri,”
Ekonika, vol. 1, no. 2, pp. 153-169, 2016, doi:
https //doi.org/10.37478/analisis.v19i1.325.

S. S. Aziz, P. Diawati, R. Andriana, Mohd. Heikal, and
M. Widyaningrum, “Market and Entrepreneurship in
Digital  Disruption,” Jourmnal of Environmental
Treatment Techniques, vol. 8, no. 1, pp. 214-218,
2020.

H. K. Azzaakiyyah, M. |. Wanof, S. Suherlan, and W.
S. Fiti, “Business Philosophy Education and
Improving Critical Thinking Skills of Business
Students,” ADMAN: Journal of Contemporary

Administration and Management, vol. 1, no. 1, pp. 1-
4, 2023, Accessed: May 23, 2023. [Online]. Available:
https /journal.literasisainsnusantara.com/index.php/a
dman/article/view/1

H. A. Hasan, “Pendidikan Kewirausahaan: Konsep,

(24]

(25]

(26]

(27]

(28]

(29]

(30]

(31]

[32]

(33]

(34]

Karakteristik dan
Implikasidalam MemandirikanGenerasi Muda,” Jurnal
Kajian Islam Kontemporerolume, vol. 11, no. 1, pp.
99-111, 2020.

S. N. Salamah, “Financial Management Strategies to
Improve Business Performance Author,” ADMAN:
Journal of Contemporary Administration and
Management, vol. 1, no. 1, pp. 9-12, 2023, Accessed:
May 23, 2023. [Online]. Available:
https /fjournal literasisainsnusantara.com/index.php/a
dmanfarticle/view/3

A. M. S. Hermansyah, “The Effect of Dividend Policy
on Corporate Financial Performance,” ADMAN:
Journal of Contemporary Administration and
Management, vol. 1, no. 1, pp. 5-8, 2023, Accessed:
May 23, 2023. [Online]. Available:
https /fournal literasisainsnusantara.com/index.php/a
dman/article/view/2

S. Sukenti, “Financial Management Concepts: A
Review,” ADMAN: Journal of Contemporary
Administration and Management, vol. 1, no. 1, pp.
13-16, 2023, Accessed: May 23, 2023. [Online].
Available:

https /journal.literasisainsnusantara.com/index.php/a
dmanfarticle/view/4

A. Hidayati and N. |. Satmaka, “Nurturing
entrepreneurship: The role of entrepreneurship
education in student readiness to start new venture,”
Polish Journal of Management Studies, vol. 18, no. 1,
pp. 121-132, 2018, doi:
https //doi.org/10.17512/pjms.2018.18.1.10.

. Anwar and |. Saleem, "Exploring entrepreneurial
characteristics among university students: An
evidence from India,” Asia Pacific Journal of

Innovation and Entrepreneurship, vol. 13, no. 3, pp.
282-295, 2019, doi: hitps://doi.org/ 10.1108/APJIE-
07-2018-0044.

V. Ratten and P. Jones, “Entrepreneurship and
management education: Exploring trends and gaps,”
The International Journal of Management Education,
vol. 19, no. 1, . 100431, 2020, doi:
https //doi.org/10.1016/].ime.2020.100431.
P. Diawati, “New Product Development In Small
Industrial Embroidery Center In Tasikmalaya City -
Indonesia,” International Journal of Advanced Science
and Technology, vol. 29, no. 4, pp. 1911-1917, 2020.

Sutrisno, “Determinants of Employee Performance:
Overview of Aspects of Communication, Work Stress
and Compensation,” Budapest International Research
and Critics Institute-Journal (BIRCl-Journal), vol. 5,
no. 3, pp. 19259-19270, 2022.

N. A. Salim, Sutrisno, H. Maango, M. Yusuf, and A.
Haryono, “Employee Performance And The Effects Of
Training And The Workplace,” JumnalDarma Agung,
vol. 30, no. 2, 2022.

Sutrisno, H. Sitinjak, P. Diawati, |. Y. Sitinjak, and A.
M. A Ausat, “TelaahDampakPositif  Gaya
KepemimpinanTransformasionalbagiPeningkatanProd
uktivitasindividu  dan Organisasi,” Community
Development Journal :JurnalPengabdian Masyarakat,
vol. 4, no. 1, pp. 726-731, 2023, doi:
10.31004/cdj.v4i1.12483.

K. Kamar, N. C. Lewaherilla, A. M. A. Ausat, K. Ukar,
and S. S. Gadzali, “The Influence of Information
Technology and Human Resource Management
Capabilities on SMEs Performance,” International

191

QUALITY

Access to Success

Vol. 25, No. 201/ July 2024




ISSN:1582-2559

GENERAL MANAGEMENT

Journal of Attificial Intelligence Research, vol. 6, no. [47] S.Wu and L. Wu, “The impact of higher education on
1.2, p. 1, 2022, doi: entrepreneurial intentions of university students in
https //doi.org/10.29099/ijair.v6i1.2.676. China,” Journal of Small Business and Enterprise

[35] D. Hahn, T. Minola, A. Van Gils, and J. Huybrechts, Development, vol. 15, no. 4, pp. 752774, Oct. 2008,
‘Entrepreneurial  education and learning  at doi: 10.1108/14626000810917843.
universities: Exploring multilevel contingencies,” [48] A. Hassi, “Effectiveness of early entrepreneurship
Entrepreneurship & Regional Development, vol. 29, education at the primary school level: Evidence from
no. 9-10, 3 945-974, 2017, doi: a field research in Morocco,” Citizenship, Social and
https //doi.org/10.1080/08985626.2017. 1376542. Economics Education, vol. 15, no. 2, pp. 83-103,

[36] A. M. A. Ausat, “The Application of Technology in the 2016, doi: hitps://doi.org/
Age of Covid-19 and Its Effects on Performance,” 10.1177/2047173416650448.

Apollo: Journal of Tourism and Business, vol. 1, no. 1, [49] J. Fernandez-Serrano, F. Berbegal, V., Velasco, and
pp. 14-22, Jan. 2023, doi: 10.58905/apollo.v1i1.8. A. Expésito, “Efficient entrepreneurial culture: A

[37] S. Pfeifer, N. Sadija, and M. Zeki¢SuSac, “Shaping cross-country analysis of developed countres,’
the  Entrepreneurial  Mindset:  Entrepreneurial International  Entrepreneurship and Management
Intentions of Business Students in Croatia,” Journal of Journal, vol. 14, no. 1, pp. 105-127, 2018, doi:
Small Business Management, vol. 54, no. 1, pp. 102— https //doi.org/10.1007/ s11365-017-0440-0.

117, 20186, dai: https://doi. org/A10.1111/jsbm.12133. [50] A.D. Daniel, “Fostering an entrepreneurial mindset by

[38] H. K. Azzaakiyyah, “An Entrepreneur's Character using a design thinking approach in entrepreneurship
from Professor Musa Asy'arie’s Perspective,” Apollo: education,” Industry and Higher Education, vol. 30,
Journal of Tourism and Business, vol. 1, no. 1, pp. 6— no. 3, . 215-223,  Jun. 2016, doi:
13, Jan. 2023, doi: 10.58905/apollo.v1i1.7. 10.1177/0950422216653195.

[39] J. E. Mathisen and J. K. Arnulf, “Competing mindsets [51] S. N. Zhang, Y. Q. Li, C. H. Liu, and W. Q. Ruan,
in entrepreneurship: The cost of doubt” The “Critical factors identification and prediction of tourism
International Journal of Management Education, vol. and hospitality students’ entrepreneurial intention,” J
11, no. 3, pp. 132-141, 2013, doi: 132-141. Hosp Leis Sport Tour Educ, vol. 26, no. 6, p. 100234,
https //doi.org/10.1016/.ijme.2013.03.003. 2020.

[40] G. Nabi, A. Wamsley, F. Linan, |. Akhtar, and C. [52] F. Jabeen, M. N. Faisal, and M. |. Katsioloudes,
Neame, “Does entrepreneurship education in the first I‘Entrepreneul'ial mindset and the role of universities
year of higher education develop entrepreneurial as sfrategic drivers of entrepreneurship: Evidence
intentions?The role of learning and inspiration,” from the United Arab Emirates,” Joumal of Small
Studies in Higher Education, vol. 43, no. 3, pp. 452— Business and Enterprise Development, vol. 24, no. 1,
467, 2016, doi: pp- 136-157, 2017, doi:
https //doi.org/10.1080/03075079.2016.1177716. https //doi.org/10.1108/ SBED-07-2016- 0117.

[41] N. Ozaralli and N. K. Rivenburgh, “Entrepreneurial (53] D. Ridley, B. Davis, and | Korovyakovskaya,
intention: antecedents to entrepreneurial behavior in “Entrepreneurial  Mindset and  the  University
the US.A. and Turkey” Journal of Global Curriculum,” Journal of Higher Education Theory and
Entrepreneurship Research, vol. 6, no. 1, p. 3, Dec. Practice, vol. 17, no. 2, pp. 79-100, 2017.

2016, doi: 10.1186/s40497-016-0047-x. [54] M. Z. Solesvik, P. Westhead, H. Matlay, and V. N.

[42] S. D. Sarasvathy, “Causation and Effectuation: Parsyak, “Entrepreneurial assets and mindsets:
Toward a Theoretical Shift from Economic Inevitability Benefit from university entrepreneurship education
to Entrepreneurial Contingency,” The Academy of investment,” Education + Training, vol. 55, no. 8/9,
Management Review, vol. 26, no. 2, pp. 243-263, Pp. 748—?52, 2013, doi: hﬂpsffdc:IorgﬁOHOSfET-
Apr. 2001, doi: 10.2307/259121. 06-2013-0075.

[43] L. K. Gundry, L. F. Ofstein, and J. R. Kickul, “Seeing [65] M. Dehghani, M. R. Zali, and M. R. Zali, “Analysis of
around comers: How  creativity skills  in entrepreneurial competencytrair_ling lin thef curripulurn
entrepreneurship education influence innovation in of bachelor of physical education in universities in
business,” The International Joumal of Management Iran,” Cogent Education, vol. 5, no. 1, p. 1462423,
Education, vol. 12, no. 3, pp. 529-538, Nov. 2014, 2018, doi:
doi: 10.1016/}.ijme.2014.03.002. https //doi.org/10.1080/2331186X.2018.1462423.

[44] L. Li and D. Wu, “Entrepreneurial education and [56] K. Bogatyreva, L. F. Edelman, T. 8. Manolova, O.
students’ entrepreneurial  intention: does team Osiyevskyy, and G. Shirokova, "When do
cooperation matter?,” Journal of Global entrepreneurial intentions lead to actions? The role of
Entrepreneurship Hesearch‘ vol. 9, no. 1, pp. 1-13, national Culture‘u J Bus Res. vol. 96, no. Maret. pp.
2019, 309-321, 2019, doi:

[45] R. K. Jena, “Measuring the impact of business https //doi.org/10.1016/].jbusres.2018.11.034.
management Student's attitude towards [571 A. M. Al-Ansi, “Investigating Characteristics ~of
entrepreneurship  education on  entrepreneurial Learning Environments During the  COVID-19
intention: A case study,” Comput Human Behav, vol. Pandemic: A Systematic Review,” CILT RCAT, vol.
107, no. 6, 106275, 2020, doi: 48, no. 1, pp. 1-27, 2022.
https //doi.org/10.1016/].chb.2020.106275. [58] Suratno, B. S. Narmaditya, and A. Wibowo, “Family

[46] Viaz and Rivera-Cruz, “Fostering innovation and economic education, peer groups and students’
entrepreneurial culture at the business school: A entrepreneurial intention: the mediating role of
competency-based education framework,” Industry economic literacy,” Heliyon, vol. 7, no. 4, p. e06692,
and Higher Education, vol. 34, no. 3, pp. 160-176, 2021, doi: 10.1016/.heliyon.2021.e06692.

2014. [59] P. Moog, A. Werner, S. Houweling, and U. Backes-
Ao QUALITY Vol 25, No. 201/ July 2024 192




ISSN:1582-2559

GENERAL MANAGEMENT

[60]

[61]

(62]

[63]

[64]

[65]

66]

[67]

[68]

(69]

[70]

Gellner, “The impact of skills, working time allocation
and peer effects on the entrepreneurial intentions of
scientists,” J Technol Transf, vol. 40, no. 3, pp. 493-
511, Jun. 2015, doi: 10.1007/510961-014-9347-x.

A. K. Reimers, S. Schoeppe, Y. Demetriou, and G.
Knapp, “Physical Activity and Outdoor Play of
Children in Public Playgrounds—Do Gender and
Social Environment Matter?,” International Journal of
Environmrntal Research and Public Health, vol. 15,
no. 7, p. 1356, 2018, doi:
https //doi.org/10.3390/jerph 15071356.
A. Mishra, S. S. Maheswarappa, M. Maity, and S.
Samu, “Adolescents eWOM intentions: An
investigation into the roles of peers, the Internet and
gender,” J Bus Res, vol. 8, no. May, pp. 394405,
2018, doi:
hitps //doi.org/10.1016/).]busres.2017.04.005.

J. Nesi, S. Choukas-Bradley, and M. J. Prinstein,
“Transformation of Adolescent Peer Relations in the
Social Media Context: Part 2—Application to Peer
Group Processes and Future Directions for
Research,” Clin Child Fam Psychol Rev, vol. 21, no.
11, pp- 295-319, 2018, doi:
https //doi.org/10.1007/s10567-018-0262-9.

A. Kenney and C. B. Dennis, “Environmental paths
that inform adolescent substance use prevention,” J
Hum Behav Soc Environ, vol. 29, no. 7, pp. 897-908,
2019, doi:
https //doi.org/10.1080/10911359.2019.1633982.

D. K. Hsu, K. Bumeister-Lamp, S. A. Simmons, M.-D.
Foo, M. C. Hong, and J. D. Pipes, “I know | can, but |
don't fit: Perceived fit, self-efficacy, and
entrepreneurial intention,” J Bus Ventur, vol. 34, no. 2,
pp. 311-326, Mar. 2019, doi:
10.1016/j.jbusvent.2018.08.004.

V. Barba-Sanchez and C. Atienza-Sahuquillo,
“Entrepreneurial  intention among  engineering
students: The role of entrepreneurship education,”
European Research on Management and Business
Economics, vol. 24, no. 1, pp. 53-61, 2018, doi:
https //doi.org/10.1016/).iedeen.2017.04.001.

J. Cui, J. Sun, and R. Bell, “The impact of
entrepreneurship education on the entrepreneurial
mindset of college students in China: The mediating
role of inspiraton and the role of educational
attributes,” The International Joumnal of Management
Education, vol. 19, no. 1, p. 100296, 2021, doi:
https //doi.org/10.1016/).ijme.2019.04.001.

D. F. Kuratko, G. Fisher, and D. B. Audretsch,
“Unraveling the entrepreneurial mindset,” Small
Business Economics, vol. 1, no. June, pp. 1-11,
2020, doi: https://doi.org/10.1007/s11187-020-00372-
6.

L. Bosman and S. Fernhaber, “Applying Authentic
Learning through Cultivation of the Entrepreneurial
Mindset in the Engineering Classroom,” Education
Science, wol. 9, no. 1, p. 7, 2019, doi
https //doi.org/10.3390/educsci9010007.

G. Kaffka and N. Krueger, “The Entrepreneurial
‘Mindset: Entrepreneurial Intentions from the
Entrepreneurial Event to Neuroentrepreneurshipin:
Javadian G., Gupta V., Dutta D., Guo G., Osorio A.,
Ozkazanc-Pan B. (eds),” Foundational Research in
Entrepreneurship Studies, pp. 203-224, 2018, doi:
DOI: 10.1007/978-3-319-73528-3_10.

D. Higgins and D. Refai, “Creating Meaningful

[71]

(72

(73]

(74]

(75]

[76]

(78]

[79]

(80]

(81]

(82]

(83]

Entrepreneurial  Practice: Crafting Pedagogical
Awareness,” Entrepreneurship Education
(Contemporary Issues in Entrepreneurship Research,
vol. 7, pp. 171-195, 2017, doi:
https //doi.org/10.1108/S2040-724620170000007012.
B. E. E. Barera, “Factors Affecting the Achievement of
Company Goals by Maximising Company Profits
through Internal and External Factors,” ADMAN:
Journal of Contemporary Administration and
Management, vol. 1, no. 1, pp. 17-21, 2023,
Accessed: May 23, 2023. [Online]. Available:
https /fourmnal literasisainsnusantara.com/index.php/a
dmanf/article/view/5

J. White, “Transforming Purpose-Driven Business
Education,” Humanistic Management Journal, vol. 4,
no. 2, pp. 261-264, 2019, doi:
https //doi.org/10.1007/s41463-019-00077-3.

P. Davidsson, “Culture, structure and regional levels
of entrepreneurship,” Entrepreneurship & Regional
Development, vol. 7, no. 1, pp. 41-62, 1995, doi:
https //doi.org/10.1080/08985629500000003.

M. M. Ayalew and S. A. Zeleke, “Modeling the impact
of entrepreneurial attitude on self-employment
intention among engineering students in Ethiopia,” J
InnovEntrep, vol. 7, no. 1, p. 8, Dec. 2018, doi:
10.1186/s13731-018-0088-1.

K. Wach and L. Wojciechowski, “Entrepreneurial
intentions of students in Poland in the view of Ajzen's
theory of planned behaviour,” Entrepreneurial
Business and Economics Review, vol. 4, no. 1, pp.
83-94, 2016.

F. Jabeen, M. N. Faisal, and M. |. Katsioloudes,
“Entrepreneurial mindset and the role of universities
as stralegic drivers of entrepreneurship: Evidence
from the United Arab Emirates,” Jourmnal of Small
Business and Enterprise Development, vol. 24, no. 1,
pp. 136-157, 2017.

A. Bandura, “Social cognitive theory of mass
communication,” Media Psychol, vol. 3, no. 3, pp.
265-299, 2001.

J. M. Haynie, D. Shepherd, E. Mosakowski, and P. C.
Earley, “A situated metacognitive model o the
entrepreneurial mindset,” J Bus Ventur, vol. 25, no. 2,
pp. 217-229, 2010.

C. Winkler and J. R. Case, "Chicken or egg:
Entrepreneurial self-efficacy and entrepreneurial
intentions revisited,” Journal of Business and
Entrepreneurship, vol. 26, no. 1, pp. 37-62, 2014.

J. Cui, J. Sun, and R. Bell, “The impact of
entrepreneurship education on the entrepreneurial
mindset of college students in China: The mediating
role of inspiration and the role of educational
attributes,” The International Journal of Management
Education, vol. 19, no. 1, p. 100296, Mar. 2021, doi:
10.1016/}.ijme.2019.04.001.

S. Mukhtar, L. W. Wardana, A. Wibowo, and B. S.
MNarmaditya, “Does entrepreneurship education and
culture promote students’ entrepreneurial intention?
The mediatng role of entrepreneurial mindset,”
Cogent Education, vol. 8, no. 1, pp. 1-18, 2021, doi:
10.1080/2331186X.2021.1918849.

R. Slavin, Psikologipendidikanteori dan praktek, 8th
ed. Jakarta: PT Indeks, 2008.

H. Frincess, Be an
(jadilahseorangwirausaha)
kajianstrategispengembanganwirausaha. Yogyakarta:

entreprenuer

193

QUALITY

Access to Success

Vol. 25, No. 201/ July 2024




ISSN:1582-2559

GENERAL MANAGEMENT

Grahallmu, 2011.

[84] F. I F.S. Putra, D. Agmala, A. M. Alwi, |. F. Saputra,
and |. R. Dian, "Marketplace as A Detemination
Factor for Customer Satisfaction,” JurnalManajemen
Indonesia, vol. 22, no. 1, pp. 120-129, 2021, doi:
10.25124/jmi.v21i1.2647.

[85] I Ghozali and H. Latan, Partial Least Square Konsep,
Teknik dan AplikasiMenggunakan Program SmartPLS
3.0 UntukPenelitianEmpiris, 2nd ed. Semarang:
UniversitasDiponegoro, 2015.

[86] A. Rakhmawati, K. Rahardjo, A. Kusumawati, and M.
Nizar, “The Role of Strategic Orientations, Goverment
Regulation on Green Supply Chain Management
(GSCM) And EnviromentalPerformace,”
AdBispreneur :JurnalPemikiran dan
PenelitianAdministrasiBisnis dan Kewirausahaan, vol.
4, no. 3, pp- 181-192, 2019, doi:
10.24198/adbispreneur.v4i3.19175.

[87] J.F. Hair, M. Sarstedt, C. M. Ringle, and J. A. Mena,
“An assessment of the use of partial least squares
structural equation modeling in marketing research,” J
Acad Mark Sci, vol. 40, no. 3, pp. 414-433, Jun.
2011, doi: 10.1007/511747-011-0261-6.

[88] C.-H. Yuan, C.-H. Wu, D. Wang, S. Yao, and Y. Feng,
“‘Review of Consumer-to-Consumer E-Commerce
Research Collaboration,” Journal of Organizational
and End User Computing (JOEUC), vol. 33, no. 4, p.
18, 2021, doi: 10.4018/JOEUC.20210701.0a8.

[89] A. Fayolle and B. Gailly, “The Impact of
Entrepreneurship  Education on Entrepreneurial
Attitudes and Intention: Hysteresis and Persistence,”
Journal of Small Business Management, vol. 53, no.
1, pp. 75-93, 2015.

[90] C. Naumann, “Entrepreneurial Mindset: A Synthetic
Literature Review,” Entrepreneurial Mindset: A
Synthetic Literature Review, vol. 5, no. 3, pp. 149-
172, 2017.

[91] W. Jiatong, M. Murad, F. Bajun, M. S. Tufail, F. Mirza,
and M. Rafiq, “Impact of Entrepreneurial Education,
Mindset, and Creativity on Entrepreneurial Intention:
Mediating Role of Entrepreneurial Self-Efficacy,” Front
Psychol, vol. 12, no. August, pp. 1-13, 2021, doi:
10.3389/fpsyg.2021.724440.

[92] H. Harini, D. P. Wahyuningtyas, S. Sutrisno, M. |
Wanof, and A. M. A. Ausat, “Marketing Strategy for
Early Childhood Education (ECE) Schools in the
Digital  Age,” JumalObsesi :Jumal Pendidikan
AnakUsia Dini, vol. 7, no. 3, pp. 2742-2758, 2023,
doi: 10.31004/obsesi.v7i3.4454.

[93] P. Westhead and M. Z. Solesvik, “Entrepreneurship
education and entrepreneurial intention: Do female
students benefit?,” International Small Business
Journal: Researching Entrepreneurship, vol. 34, no. 8,

X 979-1003, Dec. 2016, doi:
10.1177/0266242615612534.

[94] H. Sun, C. T. Lo, B. Liang, and Y. L. B. Wong, “The
impact of entrepreneurial education on
entrepreneurial intention of engineering students in
Hong Kong,” Management Decision, vol. 55, no. 7,
pp. 1371-1393, Aug. 2017, doi: 10.1108/MD-06-
2016-0392.

[95] A. M. A. Ausat, T. Al Bana, and S. S. Gadzali, “Basic
Capital of Creative Economy: The Role of Intellectual,
Social, Cultural, and Institutional Capital,” Apollo:
Journal of Tourism and Business, vol. 1, no. 2, pp.
42-54, 2023, doi: 10.58905/apollo.vii2.21.

[96] A. D. Subagja, A. M. A. Ausal, and Suherlan, “The
Role of Social Media Utilization and Innovativeness
on SMEs Performance,” Jurmal IPTEK-KOM
(JurnalllmuPengetahuan dan TeknologiKomunikasi),
vol. 24, no. 2, pp. 85-102, 2022, doi:
https //doi.org/10.17933/iptekkom.24.2.2022.85-102.

[97] C. Barbaranelli, M. Paciello, V. Biagioli, R. Fida, and
C. Tramontano, “Positivity and Behaviour: The
Mediating Role of Self-Efficacy in Organisational and
Educational Settings,” J Happiness Stud, vol. 20, no.
4, pp- 707-727, 2019, doi:
ttps://doi.org/10.1007/s10902-018-9972-4.

[98] A. M. Al-Ansi and |. Fatmawati, “Integration of ICT in
higher education during Covid-19 pandemic: a case
study,” Int J Learn Chang, vol. 15, no. 2, pp. 1-13,
2023.

[99] M. A. K. Harahap, S. Sutrisno, F. Fauz, I. A. Jusman,
and A. M. A. Ausat, “The Impact of Digital Technology
on Employee Job Stress: A Business Psychology
Review,” Jurnal Pendidikan Tambusai, vol. 7, no. 1,
pp. 3635-3638, 2023, Accessed: Mar. 29, 2023.
[Online]. Available:
https //jptam.org/index.php/jptam/articlefiew /5775

[100]K. Nordin and M. A. Broeckelman-Post, “Can | get
better? Exploring mindset theory in the introductory
communication course,” Commun Educ, vol. 68, no.
1, pp. 44-60, 2019, doi:
https //doi.org/10.1080/03634523.2018.1538522.

[101]C. P. Moreau and M. Gundersen Engset, “The
downstream consequences of problem solving
mindsets: How playing with LEGO influences
creativity,” Journal of Marketing Research, vol. 53, no.
1, pp. 18-30, 20186, doi:
https //doi.org/10.1509/mr.13.0499.

[102]M. Karwowski, “Creative mindsets: Measurement,
correlates, consequences.,” Psychol AesthetCreat
Arts, vol. 8, no. 1, pp. 6270, 2014.

[103]P. Hultén and Z. Tumunbayarova, “Building students’
entrepreneurial  mindsets:  Results  from  an
intervention at a Russian university,” The International
Journal of Management Education, vol. 18, no. 2, p.
100380, Jul. 2020, doi: 10.10164.ijme.2020.100380.

[104]A. K. Lingappa, A. Shah, and A O. Mathew,
“Academic, Family, and Peer Influence on
Entrepreneurial Intention of Engineering Students,”
Sage Open, vol. 10, no. 3, p. 215824402093387, Jul.
2020, doi: 10.1177/2158244020933877.

[105]A. K. Reitz, J. Zimmermann, and R. Hutteman, “How
Peers Make a Difference: The Role of Peer Groups
and Peer Relationships in Personality Development,”
Eur J Pers, vol. 28, no. 3, pp. 279-288, 2014, doi:
https //doi.org/10.1002/per.1965.

[106]A. Saptono, A. Wibowo, U. Widyastuti B. S.
Narmaditya, and H. Yanto, “Entrepreneurial self-
efficacy among elementary students: the role of
entrepreneurship education,” Heliyon, vol. 7, no. 9, p.
e07995, 2021, doi: 10.1016/).heliyon.2021.e07995.

[107]D. Bada and S. Olusegun, “Constructivism Learning
Theory: A Paradigm for Teaching and Learning,”
IOSR Journal of Research & Method in Education
(IOSR-JRME), vol. 5, no. 6, pp. 66-70, 2015, doi:
10.9790/7388-05616670.

[108]A. M. A. Ausat, A. Widayani, | Rachmawati, N.
Latifah, and S. Suherlan, “The Effect of Intellectual
Capital and Innovative Work Behavior on Business
Performance,” Joumal of Economics, Business, &

Ao QUALITY Vol 25, No. 201/ July 2024

194




ISSN:1582-2559

GENERAL MANAGEMENT

Accountancy Ventura, vol. 24, no. 3, pp. 363-378,
Mar. 2022, doi: 10.14414/jebav.v24i3.2809.

[109]A. S. Cahyono, L. Tuhuteru, S. Julina, S. Suherlan,
and A. M. A Ausat, “Building a Generation of
Qualified Leaders: Leadership Education Strategies in
Schools,” Journal on Education, vol. 5, no. 4, pp.
12974-12979, 2023, Accessed: Mar. 17, 2023.
[Online]. Available:
https /jonedu.org/index. php/joe/articleview /2289

[110]A. A. Adekiya and F. lbrahim, *Entrepreneurship
intention among students. The antecedent role of
culture and  entrepreneurship  training  and
development,” International Journal of Management
Education, vol. 14, no. 2, pp. 116-132, 2016.

[111]J. Ao and Z. Liu, “What impact entrepreneurial
intention? Cultural, environmental, and educational
factors,” Journal of Management Analytics, vol. 1, no.
3, pp. 224-239, 2014, doi:
10.1080/23270012.2014.994232.

[112]W. Putri, “Pengaruh Pendidikan
KewirausahaanterhadapMinatMahasiswauntukBerwir
ausaha pada Mahasiswa Pendidikan
EkonomiUniversitas Pendidikan Ganesha,” Jurnal
Pendidikan EkonomiUndiksha, vol. 9, no. 1, pp. 137—
148, 2017, doi:
http://dx.doi.org/10.23887/jjpe.v3i1.19998.

[113]A. Kusmintarti, A. Thoyib, G. Maskie, and K. Ashar,
“Entrepreneurial characteristics as a mediation of
entrepreneurial education influence on
entrepreneurial intention,” J Entrep Educ, vol. 19, no.
1, pp. 24-37, 2016.

[114]A. Zahra, F. M. Kiani, and |. Narges, “A Study of
Teaching Methods in Entrepreneurship Education for
Graduate Students,” Canadian Center of Science and
Education, vol. 2, no. 1, pp. 2-10, 2012, doi:
doi:10.5539/hes.v2n1p2.

[115]M. M. Ayalew and S. A. Zeleke, "Modeling the impact
of entrepreneurial attitude on self-employment
intention among engineering students in Ethiopia,” J
InnovEntrep, vol. 7, no. 1, pp. 1-27, 2018, doi:
https //doi.org/10.1186/513731-018-0088-1.

[116]A. Bandura, “Social cognitive theory of mass
communication,” Media Psychol, vol. 3, no. 3, pp.
265-299, 2001.

[117]C. Winkler and J. R. Case, “Chicken or egg:
Entrepreneurial  self-efficacy and entrepreneurial
intentions revisited,” Journal of Business and
Entrepreneurship, vol. 26, no. 1, pp. 37-62, 2014.

[118]R. Slavin, Psikologipendidikanteori dan praktek, 8th
ed. PT Indeks, 2008.

[119]E. Pangestuti,
“KewirausahaanterhadapKesiapanBerwirausahaSisw
a Kelas XIl SMK Negeri 10 Merangin,” Jambi, 2018.

19 Vol. 25, No. 201/ July 2024 QUALITY

Access to Success




Do Entrepreneurship Education and Peer Groups Promote
Students’ Entrepreneurial Intention During Covid19
Pandemic? The Mediating Role of Entrepreneurial Mindset

ORIGINALITY REPORT

13, 8. 81 5y,

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS
PRIMARY SOURCES
irmu.ac.ke:8080 1
Internet Source %
Sutrisno Sutrisno, Bagus Yunianto Wibowo, 1 y
0

Widodo Widodo. "Competitive social capital in
improving the performance of small and
medium enterprises (SMEs): Role of
knowledge donating and knowledge
collecting", Corporate Governance and
Organizational Behavior Review, 2024

Publication

Submitted to West Virginia State University 1
Student Paper 06

e

Submitted to School of Business and <’I o
Management ITB :

Student Paper

-~

Submitted to Eastern Institute of Technology <1 Y
0

Student Paper

)

www.escholar.manchester.ac.uk
<l%

Internet Source



e-journal.undikma.ac.id
Intgrnet Source <1 %
ejer.com.tr
B In{ernet Source <1 %
Submitted to Universitas Brawijaya
n Student Paper J y <1 %
Witold Nowinski, Mohamed Yacine Haddoud, <1 o
Krzysztof Wach, Renata Schaefer. "Perceived ’
public support and entrepreneurship
attitudes: A little reciprocity can go a long
way!", Journal of Vocational Behavior, 2020
Publication
Submitted to Maharshi Dayanand Universit
Student Paper y y <1 %
unkorce.edu.al
Internet Source <1 %
www.bircu-journal.com <1
Internet Source %
Elsa Sabrina, Ganefri, Asmar Yulastri, Ambiyar. <1 o

"Entrepreneurial Knowledge, Self-Efficacy,
and The Impact of The Environment on The
Entrepreneurial Interests in Electronic
Engineering Department Students",
Indonesian Journal of Computer Science, 2024

Publication




acikarsiv.aydin.edu.tr
Internet Source y <1 %
journal.literasisainsnusantara.com
{nternet Source <1 %
www.researchgate.net
Internet Source g <1 %
Abdul Azis Bagis. "Building students’ 1
. . . <l %
entrepreneurial orientation through
entrepreneurial intention and workplace
spirituality”, Heliyon, 2022
Publication
Submitted to Australian Institute of Business <1
Student Paper 06
Latif Al-Hakim, Wu Lu. "The role of <1
. e %
collaboration and technology diffusion on
business performance", International Journal
of Productivity and Performance
Management, 2017
Publication
Submitted to Westcliff Universit
Student Paper y <1 %
Submitted to Curtin University of Technolo
Student Paper y gy <1 %
Submitted to Suan Sunandha Rajabhat <1 o

University
Student Paper




Submitted to Universitas Negeri Semaran
Student Paper g g <1 %
Submitteq toJabqtgn Pendidikan Politeknik <1 o
Dan Kolej Komuniti
Student Paper
Shahina QurbanJan,JiangJunfer\g, <1 o
Muhammad Babar Igbal. "Examining the
factors linking the intention of female
entrepreneurial mindset: A study in Pakistan's
small and medium-sized enterprises”,
Heliyon, 2023
Publication
Augustina Esitse Dada, Omotayo Adeniyi
27 , . <lw%
Adegbuyi, Mercy E. Ogbari, Odunayo Paul
Salau et al. "Envisaging the Impact of
Entrepreneurial Culture on Venture Creation
among Undergraduate Students of Selected
Universities in Nigeria", Sustainability, 2023
Publication
Submitted to RMIT Universit
Student Paper y <1 %
Submitted to Udayana Universit
Student Paper y y <1 %
"Entrepreneurship Education”, Springer <1 o

Science and Business Media LLC, 2020

Publication

asociacionafide.com



Internet Source

<1 %
zenodo.or
Internet Source g <1 %
Management Research Review, Volume 35, <1 0%
Issue 3-4 (2012-03-17)
Publication
Sugeng !—Iadi Utomo,. Bagus Sha.mdy | <1 0%
Narmaditya, Agus Wibowo, Amjad Ali,
Sheerad Sahid. "Social capital and
entrepreneurial intention among Indonesia
rural community", Journal of Eastern
European and Central Asian Research
(JEECAR), 2022
Publication
Subm.it'ted to University of Technology, <1 o
Mauritius
Student Paper
innovation- | | <1 o
entrepreneurship.springeropen.com
Internet Source
0js.uph.edu
IngernetEource <1 %
ingpdf.com
IEterr%trJSource <1 %

W
O

repozitorij.unios.hr

Internet Source



<1%

nppreom <7
Herni Justiana Astuti, Suryo Budi Santoso. <1 y
"Weakened Patient Loyalty Model at Beauty ’
Clinics: Based on Variety Seeking Behavior,
Dissatisfaction, Negative WOM and Brand
Switching", SHS Web of Conferences, 2020
Publication
Maria Huertas Gonzalez-Serrano, Romulo <1 o
Jacobo Gonzalez-Garcia, Maria José Carvalho,
Ferran Calabuig. "Predicting entrepreneurial
intentions of sports sciences students: A
cross-cultural approach", Journal of
Hospitality, Leisure, Sport & Tourism
Education, 2021
Publication
Muhammad Ihsan Dacholfany, Nyoto Suseno, <1 o
Harlinda Syofyan, Muhammad Rijal Fadli. ’
"Educational management in improving the
quality of teachers in senior high schools",
International Journal of Evaluation and
Research in Education (IJERE), 2024
Publication
lcglirlagtjc Thang University <1 o




Submitted to University of Venda
y <1 %

Student Paper

5
92

agba.us <1 o

Internet Source

5
(0))

PPl  29us mursidi, Eko Prasetyo. "Understanding <1 %

Entrepreneurial Intention of Vocational High
School Students in Indonesia", INA-Rxiv, 2019

B

Publication

s seardncom <1
Jeelas AT <Tw
SRR <79
Icztr;lrzgso-LJ;rcc)eurnaI.unja.ac.id <1 o
e e 2PLcs. <Tw
;/n\i(\e/r\{]\é:/é?ﬂ?ntis-press.com <1 o
sy o ore <Tw
Abdullah M. Al-Ansi, Manar Hazaimeh, Aseel <1 o

Hendi, Jebril AL-hrinat, Ghadeer Adwan. "How



do social media influencers change
adolescents’ behavior? An evidence from
Middle East Countries", Heliyon, 2023

Publication

Jiayue Ao, Zhao Liu. "What impact <1 o
entrepreneurial intention? Cultural,
environmental, and educational factors",
Journal of Management Analytics, 2015
Publication

Khin Sandar Thein, Yoshi Takahashi, Aye <1 o
Thanda Soe. "The Impact of Action Planning ’
after Causation-and-Effectuation-Based
Entrepreneurship Education", Behavioral
Sciences, 2023
Publication

Li Ping, Liu Shuang-Wen, Zhang Shao-Bin, Li <1 o
Chun-Hui. "A Study on Factors Affecting ’
Students' Entrepreneurial Intentions in HIT",
2017 International Conference on
Management Science and Engineering
(ICMSE), 2017
Publication

Mingfeng Tang, Xiaogang Chen, Qiaohua Lj, <1 0%

Yong Lu. "Does Chinese university
entrepreneurship education fit students'
needs?", Journal of Entrepreneurship in
Emerging Economies, 2014

Publication




E Nurul Haisyah, Rum Hendarmin, Reny Aziatul <1

- %
Pebriani. "The Influence of Good Corporate

Governance and Disclosure Corporate Social
Responsibility towards Mining Sector
Company Value", International Journal of
Community Service & Engagement, 2024
Publication

Stephen Dobson, Paul Jones, Daniel <1 o
Agyapong, Gideon Maas. "Enterprising Africa ’
- Transformation through Entrepreneurship",
Routledge, 2020
Publication

Teita Bijedi¢, Christian Schroder, Arndt Werner, <1 o
Xiangyu Chen. "How do working conditions, ’
network relationships, and institutional
support offers effect entrepreneurial
intentions of German university scientists?",
Technovation, 2023
Publication
ejournal.stiesia.ac.id

In{ernet Source <1 %
eprints.covenantuniversity.edu.n

IntErnetSource y g <1 %
online-journals.or

Internet SOlJJrce g <1 %
www.abacademies.or

E Internet Source g <1 %




www.hindawi.com
67 Internet Source <1 %
www.tfzr.rs
Internet Source <1 %
E Indira Rachmawati, Ratih Hendayani. <1 o
"Managing Learning Organization in Industry ’
4.0", Routledge, 2020
Publication
Yilin Zhou, Hongbo Li, Fakhar Shahzad. "Does <1 o
College Education Promote Entrepreneurship ’
Education in China?", SAGE Open, 2021
Publication
Kalani Madawala, Pantea Foroudi, Maria <1
. %
Palazzo. "Exploring the role played by
entrepreneurial self-efficacy among women
entrepreneurs in tourism sector", Journal of
Retailing and Consumer Services, 2023
Publication
Misransyah, Semuel Risal, Mukhlan Khariry, <1 0%

Cici Asmawatiy, Riki Welly Saputra, Sri
Sulandjari, Roosganda Elizabeth. "Building
trust through quality of service mediated with
satisfaction to acceptors of family planning in
the province of South Kalimantan", Heliyon,
2023

Publication




Exclude quotes On Exclude matches Off

Exclude bibliography On



Do Entrepreneurship Education and Peer Groups Promote
Students’ Entrepreneurial Intention During Covid19
Pandemic? The Mediating Role of Entrepreneurial Mindset

GRADEMARK REPORT

FINAL GRADE GENERAL COMMENTS

/0

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15




